fi 


FASHION INTERNATIONAL 


NEWS AND VIEWS OF THE INTERNATIONAL FASHION WORLD 


MARCH/APRIL, 1989 





MARC JACOES + FROM GOLDEN THIMBLE 10 BRASS RING 


Next month - the hottest ticket in 
town will not be “Phantom of the 
Opera” - but an invitation to a 
fashion show! On April 10, buyers 
and editors will take their seats to 
view the Fall 1989 offering from 
Marc Jacobs - making his debut as 
the designer for the Perry Ellis 
Collection. Jacobs, who is only 25 


BB: WHAT ARE YOUR PRIORITIES WHEN 
DESIGNING? 


MJ: To come up with a collection 
that has some energy and excite- 
ment... and how to create some 
energy in clothes that have been 
around—that everybody knows and 
is familiar with—and to make them 
new and exciting again, I guess 
that’s really the priority. 


BB: IN WHAT WAY DO YOU SEE THE COLLECTION 
YOU HAVE DESIGNED FOR PERRY ELLIS 
DIFFERING FROM - OR BEING SIMILAR TO - YOUR 
PREVIOUS COLLECTIONS? 


MJ: I think it’s very similar in 
terms of spirit. However, I think 
that the execution is more sophis- 
ticated. The fabrics are definitely 
better, and the capabilities of 
actually making them work is much 
better - because of the staff and 
because of the knowledge that all 
the people here have had for so 
long. So we can go further than we 
ever could before in terms of 


years old, comes on board with a 
wealth of experience. At 14, he was 
customizing clothes and was already 
determined to become a fashion 
designer. Prior to attending Parsons 
where he was “Student of the Year,” 
and won the coveted Perry Ellis 
Golden Thimble Award, he attended 
the High School of Art and Design. 


> 


More recently, he designed for his 
own label under the auspices of 
Kashiyama, where his subtle sense of 
humor became an integral feature of 
the design strategy. On March 14, 
Bridget Biggane, for Fashion 
International, interviewed Marc 
Jacobs in his showroom. 


, PERRY ELLIS COLLECTION/ORIGINAL SKETCH 





making things fit properly, in terms 
of working out little kinks, and in 
using fabrics to make the first sam- 
ples as opposed to using muslin, 
which doesn’t give you as much of 
an accurate idea of proportion and 
fit. So the spirit will basically be 
the same, perhaps it will be a bit 
more sophisticated. 


BB: IN WHAT DIRECTION DO YOU SEE YOURSELF 
TAKING PERRY ELLIS? 


MJ: I guess it would be in the 
direction that I feel fashion is going 
right now...it’s very important to put 
emphasis on individual pieces as 
opposed to total looks. Of course, 
you know, you show a total look. In 
the show you dress the girl from 
head to toe. However, I feel that it’s 
very important that each piece be 
quote/unquote “important”... 


BB: SO THAT EACH PIECE WOULD STAND 
ON ITS OWN? 


MJ: More or less.....1 definitely put 
the emphasis on what goes on top - 
the jackets and sweaters...the outer- 
wear...which people really buy be- 
cause they’re attracted to them as 
opposed to needing them. Pants 
and skirts are really things that you 
need, so you tend to be very basic 
about it. 


BB; WHO IS YOUR FAVORITE FASHION DESIGNER 
FOR WOMEN? 


MJ: Throughout history....?ve 
always liked Schiaparelli, because 
of the humor, wit and the sophis- 
tication - so I guess that would be 
the best answert.... 


BB: DOES THE LABEL “MARC JACOBS FOR 
PERRY ELLIS” APPEAL TO YOU - AND COULD THIS 
BE A FORSEEABLE STEP? 


MJ: No - the label will just read 
“Perry Ellis” and that’s fine with me 
- it doesn’t bother me or upset me 
....1’m very happy to be here, and I 
don’t kid myself about how many 
people were familiar with my line. I 
think that the amount of people 
that knew of Marc Jacobs as a 
designer with a label, will know that 
Marc Jacobs is the designer for 
Perry Ellis. 


BB: LAST SEASON YOUR THEME WAS A WITTY 
COMBINATION OF “MIAMI KITSCH AND CABANA 
COOL” - WHAT IS THE INSPIRATION BEHIND YOUR 
FALL 1989 COLLECTION? 


MJ: I think that last season the 
inspiration was quite literal... was 
spending a lot of time in Miami 
Beach, and I loved the colors - I 
loved the casualness of the people 
on the beach...seeing suntanned 
skin with pastel colors - and the 
beige of the sand, the navy of the 
sky. I started with that palette, and 
I also found that what looked right 
to me was a lot of white - because 
the colors looked so incredibly 
vibrant....very sharp, very defined 
and crisp against white - so we used 
a lot of white. It started to work 
that way - and then it worked back 
and forth, and I took more and 
more from what was Miami - 
Miami now - Miami in the 50’s...do 
you know what I mean? 


BB: YES...1 SAW THE COLLECTION - IT WAS 
GREAT FUN! 


MJ: I really enjoyed doing it, but I 
think that was the most literal...I 
guess this season, every season 
there is sort of a theme. Sometimes 
it’s more apparent than others, and 
more literal than others. I think 





I definitely put the emphasis on what 
oes on top - the 
jackets and sweaters... the 
outerwear... 


that this time it’s really all about 
“Woodstock,” if I had to pick a 
place....nothing to do with “Wood- 
stock” the event - the happening - 
this is the place...It’s very close to 
the city - you still have elements of 
the city, and you have elements of 
people who are living in a time 
gone by...For me, what it meant was 
that the colors were very autumnal, 
and the clothes had a more country 
outdoorsy feeling. And again, the 
idea of using things that are very 
very familiar and recoloring them, 
redoing them...was the inspiration... 
Doing hiking boots with tweed 
blazers! Really, it’s not like you see 





people dressed like that in the 
streets of Woodstock; but again, it’s 
just an ideal of what a place would 
have been - or could have been - or 
maybe never will be! (Laughter..) 
This is not very literal! 


BB: NO... IT’S YOUR PERSONAL INTERPRETATION. 


MJ: Yes...the colors are warm and 
autumnal, reds and burnt oranges, 
the colors of autumn leaves. But 
they could be the colors of leaves 
anywhere. It’s just that I use that as 
a point of departure to another 
place. 


BB: ARE THE FABRICS IN THIS COLLECTION OF 
YOUR OWN CHOICE THEN? 


MJ: Yes - in this collection, all the 
fabrics I chose... 


BB: SO COULD YOU GIVE US AN IDEA OF THE 
COLORS AND SILHOUETTES WITHIN THE LINE? 


MJ: The colors are rich and warm, 
lots of reds and brown, raisins, corn 
color, rusts, pumpkins - very little 
black. Mostly those warm colors; 
and we did a lot of ombred effects, 
shades of the same color. You start 
out with the deepest red and get 
almost a wash of pink...within one 
outfit. And although we do have 
some ombred fabrics... most of the 
ombre is achieved by mixing pieces. 
The shirt might be a pale pink and 
the sweater might be a shade darker 
- the jacket a shade darker still. 

The bottoms would be the darkest, 
deepest tone, and the boots would 
be almost a black version of that 
particular color. When you put the 
whole thing together you’ve created 
this whole ombred outfit... The 
silhouettes for the most part are 
very big - or very big on the top and 
very narrow on the bottom -like a 
straight skirt or a skinny trouser -or 
they’re skinny all the way down... 
So we have some very oversized 
type sweaters over narrow trousers 
and straight little skirts. We have 
jackets that are very close to the 
body with no shoulder pads, narrow 
sleeves - and narrow through the 
torso, and with a narrower pant. So 
I basically like them looking either 
like stringbeans or like lollipops! 
(Laughter). 


BB: WHAT LENGTHS ARE YOU GOING WITH? 


MJ: For day actually, we’re doing 
mostly pants. I would say that at 
least 75% of the daywear is with 
pants. The most important pant for 


~ me in this collection is the suede 


jean - just because it really works 
...against these tops. There are 
some tweed trousers that are like a 
“men’s style” but not exaggerated - 
just a straight leg - and there’s a few 
short skirts for day. I guess most of 
the skirts really come in for even- 
ings - and skirts for evening are 
really pretty diverse. They’re either 
long and slim - some of them wrap - 
long, slim and tubular, and the 
others are controlled to the hip, and 
then released very full...For evening, 
it’s a little more fanciful and a bit 
more exaggerated. 


BB: FABRICS FOR EVENINGS -ARE YOU GOING 
WITH THE CHIFFONS, THE SHEERS? 


MJ: ...not really. First of all it’s 
appropriate to say that the evening- 
wear is an extension of the sports- 
wear. It’s, with the exception 
perhaps of 4 or 5 pieces, totally 
based on sportswear shapes. So 
there’s some silk chenille sweaters, 
grosgrain skirts - huge grosgrain 
skirts - and there are some down 
parkas and vests in...like a water- 
proof silk/satin that are worn over 
sweaters and panne velvet trousers. 
Again, they’re very sportswear 
oriented shapes and things that are 
quite familiar to sportswear, but 
they’re just done in luxe, beautiful 
evening fabrics. And, of course, 
they’re accessorized a little bit more 
heavily than the day looks. Waists 
are wrapped in these cut velvet scar- 
ves with a long fringe, and things ~ 
like that. There are some striped 
jerseys that are all beaded... they 
just look like elongated tee shirts... 
just like knit striped jerseys -but all 
completely beaded, and buffalo 
plaids that are beaded for evening 
with suede trousers - so again, 
there’s an outdoorsy feel! 


BB: SUEDE TROUSERS - FOR EVENING - SOUNDS 
WONDERFUL! 


MJ: ...One can have on these 
trousers all day long, and then take 


off the blouse and put on this little 
waistcoat in beaded plaid - then 
you're ready to go out for the 
evening - not a ‘big’ evening, sort of 
an occasion. The things I did for a 
more formal evening are very amus- 
ing as well - not typical - although 
they are the classic silhouettes - 
strapless dresses and full skirts... 
they’re done in very unusual fabrics 
that aren’t normally used for 
clothes... 


BB: SO YOU’RE NOT LOSING YOUR SENSE OF 
HUMOR! 


MJ: No - but that each season the 
sense of humor becomes less overt... 
at this point it really is a much 
more sophisticated brand of 
humor... You know - you really have 
to look twice to get the joke, which 
is better I think.. 





The silhouttes... very big on 
the top and very narrow on 
the bottom - or they are skinny 
all the way down... I basically 
like them looking either like 
stringbeans or like lollipops! 





BB: IT’S WITTIER.. 


MJ: Yes - it becomes witty as 
opposed to funny. 


BB: AND DAYWEAR IS GOING TO FOCUS ON 
TWEEDS... SUEDE.. THEN? 


MJ: Tweeds - suede. We’re doing 
Tasmanian wool flannel, a silk cor- 
duroy - a very soft, fine corduroy... 
it’s 100% silk - it feels completely 
luxurious. I love the idea of using 
things that are very classic to 
sportswear. We did a tweed that is 
100% cashmere, so it doesn’t feel 
rough or scratchy and itchy. And, 
of course, we re-colored them in 
bright colors, so again, although 
I’m talking about it as though it’s 
very mundane and very classic, it 
really has gone far beyond that! 


BB: | BELIEVE THERE’S GOING TO BE A CHANGE 
IN THE STYLE OF PHOTOGRAPHY BEING USED IN 
THE PERRY ELLIS ADVERTISEMENTS - WHAT’S THE 
REASON BEHIND THAT? 


MJ: Yes. First of all, it’s always 
something I’ve wanted to be 
involved in... and since I never had 
the money or the wherewithal to be 
able to do it - now that this 
company does advertise, they’ve 
asked me to become involved with 
the advertising. I have definite 
ideas about the way it should look. 
I feel that the ads should reflect the 
spirit. I think that ultimately - in 
terms of being responsible - an 
advertisement has to show a pro- 
duct. In terms of fashion, it’s more 
of an image that you sell, than a 
specific product. My goal is 
obviously to incorporate the two... 
to create a strong enough image, 
that has a lot of spirit and energy. 
..In terms of shooting shoes or scar- 
ves or handbags for an ad, it can’t 
just be a “still life” of a handbag. 
That would just be selling a pro- 
duct. But, if the girl... is taking a 
lipstick out of her pocketbook 
which is overflowing with things, 
because that’s her lifestyle, then you 
have a product, and you also have a 
spirit, and you have a reason for it’s 
being in the photograph... It isn’t 
just about the product - it’s like a 
“slice of life,” which I think is fine. 
The bottom line is that it’s impor- 
tant not to shoot “still life,” but to 
have some interaction between 
objects and a person, and to create 
a sort of persona who lives a life 
and uses these things... 


BB: HOW INVOLVED WILL YOU BE WITH THE 
PORTFOLIO AND AMERICA LINES? 


MJ: First of all, it’s a huge under- 
taking to be able to be really 
physically involved with all the 
steps in all of these things. So the 
first step I took in dealing with 
them was hiring two people that I 
thought were very responsible and 
very creative, as assistants, to design 
those collections...I make sugges- 
tions, and there’s a little a bit of 
interaction between myself and 
Tracy -who’s designing Portfolio, 
and Tom, who’s doing America. 
The reason for my being involved... 








is basically to maintain a certain 
amount of consistency in the three 
products - and I do have some ideas 
for those particular things... I guess 
I’m more involved as someone who 
edits and adds to those lines... I 
would like to be more involved in 
everything, but there just isn’t 
physically enough time in the day... 
I think there’s a talent in surround- 
ing yourself and in working with 
very talented people... One person I 
admire and respect very much is 
Ralph Lauren... he has really 
created a world by surrounding 
himself with people who reflect his 
point of view and who understand 
his fantasy and his ideals... 


BB: DID YOU EVER MEET PERRY ELLIS? 


MJ: I met Perry Ellis a couple of 
times. The first time I met him was 
when I went to work at Charivari. I 
met him at the opening of the 
store... I was in high school at that 
time, and although I knew I wanted 
to go to Parsons, I asked him just 
the same. I said, “ I’m very serious 
about being a designer, what would 


you suggest I do?” and he recom- 
mended that I go to Parsons. I won 
his “Golden Thimble Award.” I 
met him a couple of times in be- 
tween. Because I was such a big fan 
of his, I used to sneak out of school 
to visit his trunk shows at Saks 
Fifth Avenue, and I used to run into 
him once in a while at the Korean 
vegetable stand on the Upper West 
Side. He lived just a few blocks 
away from where I lived, so I used 
to see him sometimes in the 
neighborhood and I'd say “Hi, 
remember me?” 


BB: IT MUST BE EXTRA THRILLING FOR YOU 
THEN TO BE WHERE YOU ARE NOW... 


MJ: It definitely is... and it’s sort of 
like a strange twist of fate.. I cer- 
tainly admired him... he was really 
doing what he wanted to do - and 
people were buying... because they 
liked it - as opposed to needing it. 
Again, it all gets back to... what I 
think of fashion as being. Fashion 
to me is something one does 
because they want it, and not 


because they need it - it’s a form of 
entertainment. No one needs to go 
to the theatre -you do because 
there’s something you want to see. 
You would probably buy a navy 
blazer because you need it, and 
you'll always need it in certain 
situations. But if you buy a yellow 
jacket, it’s certainly not something 
that you needed... But, it’s appeal- 
ing to you and it makes your day a 
little brighter. It makes you smile, 
or it makes people come up and say 
“What a fabulous jacket you’re 
wearing.” So again, I think I’m very 
realistic about who we’re addressing 
here at Perry Ellis... in terms of 
doing a designer collection. You 
are addressing a very small percen- 
tage of the population. You’re 
addressing their “wants,” or what 
you call their “wants,” as opposed 
to their “needs,” and I feel that in 
the beginning that was what this 
company was doing... more, pro- 
bably, than anyone else on Seventh 
Avenue. It was really about making 
wonderful things that were enticing. 


CHARLES JOURDAN 


In this Fall shoe collection, brown 
often replaces “basic black.” Earth 
tones range from khaki, camel, 
tobacco, to chocolate and grey. 

Also featured is a rich palette of 
brights (fuchsia, red, indigo, green, 
yellow). “Pinched” and sculptured 
heels are the order of the day, as are 
inward slopes and concave inner 
heels. 


The “Windsor” group is elegant and 
sophisticated—inspired by the 
English classics. Suede, leather, 
silk and velvet are embellished with 
bows, buckles gold metal strips, 
paillettes, pearls and rhinestones. 
For daywear, an indigo suede shoe 
with low or mid-heel option, is 
given a special interest with its 


DESIGNER FOCUS 


woven suede square on a high 
vamp; while a choked pump 
features a unique open latticework 
of gold metal. Evenings sparkle 
when an exotic silk print is stamped 
with clear paillettes—not unlike 
Cinderella’s glass slipper! 
Sumptuous black velvet is adorned 
with pearls on a heel or collar, and 
becomes ultra chic as it cascades 
over the top of the foot (giving the 
impression of a loose ankle 
bracelet). Silk is garnished with a 
rhinestone buckle on the pleated 
vamp of a sculptured heel pump. 
The silk brocade grouping 
embroiders gold and silver hearts 
atop Louis heels. The “Cowboy/ 
Folklore” group includes a suede 
bootie with ankle fringe, and boots 


with a double layer of extra long 
fringe (very Hiawatha). 


“Pop Culture” highlights dramatic 
colors and graphic shapes in 
leather, suede, and patent leather. 
An Art Deco mood prevails in a 
metallic finished patent leather 
pump with an inverted pyramid 
ornament. Absolutely stunning and 
so, SO sensuous is the high heeled 
(80 mm) black suede pump with jet 
bead triangle on a high split vamp. 
Wholesale prices from $61 - $120. 


3 West 57th Street, New York, NY 
10019. (212) 421-4250. 





PALOMA PICASSO ACCESSORIES 


In her second year of designing 
accessories, Paloma Picasso has 
established herself as a serious 
designer. She creates distinctive 
pieces, inspired by her multi- 
faceted life and heritage, that can 
be considered works of art. Their 
beauty lies in the simplicity of 
design, classic and elegant, yet with 
a spark of drama—some whimsical 
detail that make them modern. 
Paloma believes in an uncom- 
plicated wardrobe (she generally 
wears only black) with powerful 
accessories for accents. 


Separated into 5 mini-collections, 
the first group begins with “Wild 
Chic.” This collection is inspired by 
chains. Eighteen karat gold- 
plated, 5-link chains are used as 
straps and closures on handbags, 
buckles on belts, accents on gloves 
and umbrella handles, and the best 
seller of the group—a triple strand, 
all-over chain belt. This popular 
chain design is reminiscent of her 
jewelry, and used as a print for her 
scarves. 


The second group, also inspired by 
her jewelry, is the “ID” collection. 
Here the accents are “Hugs” and 
“Kisses”—the “X’s” and “O’s” so 
popular in her jewelry collection. 
She considers it her signature, and 
has even created a signature fabric 
in a silky, scotchguarded viscose 
stripe, perfect for larger bags and 







Paloma 
Picasso 


totes. Belts, in leather or suede, 
sport “X’s” around the perimeter 
and a large “O” buckle. 


The third mini-collection has a 
literary feel. “Ex-Libres” was 
inspired by the antique books in 
her grandfather’s library. The most 
prominent pieces are handbags, or 
clutches, in true “hard-cover” 
shapes. Handtooled gold motifs 
adorn the corners and binders, 
while cameos appear on many of 
the covers. A scarf is imprinted 
with actual pages from her grand- 
father’s journal (reproduced in the 
design), adding to the antique 
appeal of this group. 


Avant-garde is the direction of the 
fourth group, entitled simply “89/ 
90.” Small angular bags with a cut- 
ribbon motif are in calf, felt or 
suede. Belts repeat the ribbon 
theme with a “pinked buckle” effect 
(triangular edging) at 2%”, while a 
wider 4” belt fastens in the back. 


The last group is “Grand Soir,” 
made for the evening. Inspiration 
comes from Paloma’s beloved 
Venice where she spends her sum- 
mers. A scalloped “Venetian 
palace” motif outlines many of the 
designs in satin, velvet and suede 
handbags. A full flap shoulder bag 
is fringed with dangling topaz 
“Venetian glass.” And a few of the 
bags can be worn as jewelry with 
gold “bangle bracelets” instead of 
straps. 


First known for her jewelry, then 
her perfume, and now with access- 
ories, Paloma Picasso has truly 
created her own niche in the world 
of style. This company started with 
her husband, Lopez Cambil, pro- 
vides the outlets for her natural 
instincts as a designer. The pieces 
are all her own, from start to finish, 
and handmade in one of their 15 
factories in Italy. Producing bags, 
belts, scarves, gloves and umbrellas, 
Paloma Picasso combines her love 
for the old with her flair for the 
new. 


37 West 57th Street, New York, NY 
10019. (212) 421-2260 


STEPHEN JONES 


This acclaimed English hat design- 
er now focuses his attention from 
the top-of-the head to the tip-of-the 
toe. His stunning Fall collection 
marks his debut as a designer of 
footwear. Originally a student of 
architecture (until he realized that 
plumbing was part of the curric- 
ulum), he transferred to St. Martins 
College to study fashion design. 
His prior technical background is 
evident in his designs, which place 
an emphasis on minute detailing 
and structure. This is a classic 
tailored look with an updated, 
upbeat approach. 


For Fall I, he styles suede and 
leather shoes (all handmade in 
Italy) in navy, black, oatmeal, ecru, 
whiskey and rich brights. His flats 
and mid-heel pumps are detailed 
with perforated edging, ankle 
straps, and contrast inserts. A 22” 
heeled pump with gently rounded 
toe in suede, features three buckled 
ankle straps; while a brown leather 
ecru suede spectator brogue exudes 
a 20’s aura with its tasseled laces 
and perforated detailing. A black 
mid-heel pump is color blocked 
with “pinked” edged red suede side 
inserts. An architectural influence 
is seen in a raised “wing,” which 
skims the front of a sculptured heel 
pump, somewhat resembling a dor- 
sal fin. The graphic silhouette on 





the vamp of a red suede pump 
emulates tongues of red flame curl- 
ing up the foot. A hot number 
indeed! Wholesale prices from 
$100 - $150. 


c/o Showrooms Seven, 218 West 
37th Street, New York, NY 10018. 
(212) 947-4791 


CHARLES DAVID OF CALIFORNIA 


Charles David was an old and estab- 
lished company renowned for their 
classic boot designs until Nathalie 
Marciano and Charles Malka took 
over, and a directional footwear 
resource was born. Marciano, 23 
years old, designs strikingly stylish, 
wearable shoes and boots with the 
contemporary customer in mind. For 
Fall, there is a distinctive emphasis 
on the “choked” silhouette (high 
throats); and special interest in the 
lower heeled shoe, exemplified by 
extended outsoles, crepe soles, and a 
thicker geometric heel replacing the 
curved Louis. 


“The Great Outdoors” is a casual 
grouping with “pizzazz,” running the 
gamut from short booties, to over- 
the-knee silhouettes. The Western 
influence is apparent in squared 
toes; while protruding outsoles from 
a natural crepe bottom look fresh 
juxtaposed with soft nappa or suede. 
Covered buckles and fur trim are 
significant details. Notable is a tan 
suede bootie with front gore on crepe 
sole; and the cozy, yet funky, mus- 
tard lace-up with brown fur trim 
collar. Ocher, beige, brown and mus- 
tard are featured, as well as angora, 
white, mango, prune and brilliant 
garden green. 


The fruity colorations of “The 
Brights” glow vibrantly in orange, 
lemon, lime and mango - particularly 
in suede. Ski influenced bootie 
silhouettes and rugged chukkas are 
often trimmed with black, giving 
them a “high tech” look. A lime buc- 
kle front boot, and an orange lace- 
up, both in suede, exemplify the 
mood. 


For those “Sophisticated Days,” 


traditional Fall colors (red, wine, 
forest green, mustard) are styled in 
updated silhouettes, with influences 
ranging from Cowboy to Art Deco. 
Choked silhouettes are predominant 
here—ideal for Fall’s plethora of 
pants; MaryJane’s and short boots 
are also included. Outstanding is the 
wine high-throated, zip-front shoe 
with a thicker 2” sculptured heel, and 
a tasseled kiltie pump with a square 
toe and extended outsole. 


The “Jeweled” group focuses on 
neutrals and brights embellished 
with chains, miniature “doorknoc- 
kers” and filigree. A suede Maltese 
cross piped with metallic leather, and 
adorned with black filigree, graces 
the vamp of a red suede pump; while 
a purple suede choked slip-on with 
covered platform sole is wittily 
detailed using a gold lion “doorknoc- 
ker.” Wholesale prices range from 
$32 - $55 (shoes) - from $80 - $120 
(boots). 


40 East 9th Street, New York, NY 
10003. (212) 475-7779 








Early Fall whets the appetite for 
what’s to come to New York next 
month. More and more designers 
are showing Fall I lines as a natural 
prelude to, and a testing ground for, 
their complete Fall/Winter collec- 
tions. This season, the various 
collections all lean toward the 
classics. Colors come in dark rich 
jewel and vegetable tones, and 
muted pastels. Fabrics remain 
lightweight; in crisp cotton, silk and 
wool. Skirts look best long, usually 
midcalf or just covering the knee, 
while pants are seen in all shapes 
and sizes; the classic trouser still a 
front-runner. Jackets show asym- 
metrical closings, and various 
collar treatments. 


FLORA KUNG SPORTSWEAR presents 
a career-oriented look with her 


“Renaissance Group.” Rich berry 
and gold tones are used in the 
abstract floral “Medici,” and scat- 
tered circular “Fresco” prints, with 
solids as accents. A shawl collar 
wrap jacket with self tie is in silk 
twill; while pant legs are wide 
(though not palazzo style), and 
skirts range from 26” to 34”. A 
crepe de chine cummerbund is 
available in prints and solids for a 
sophisticated alternative to cinch- 
ing the waist. 


The mood is very relaxed, and 
unstructured at MICHII MOON FOR 
SANYO. One hundred percent wool 
jersey comes in deep spicy tones of 
eggplant, kiwi, sienna and black. A 
long sleeve capelet top looks 
feminine and directional over a full 
yoked skirt at 33”. The double knit 


FALL I: ANT EARLY TEMPTATION 


houndstooth jacquard in a slim 
skirt, and tulip collar jacket is very 
“Chanel.” 


Known for their architectural 
simplicity, HINO & MALEE create 
uncluttered designs with asymmet- 
rical detailing. Colors here are 
chrome yellow (a soft maize hue), 
kelly green, iris, black, and pink 
flamingo. An interesting detail 
throughout this 100% wool crepe 
group, is the “ribbon tab,” which 
looks like a rippled placket effect, 
found on dresses, jackets and belts. 
Jackets are boxy, and dresses full. 
The sailor collar jackets looks great 
with the side pleated skirt at 33” or 
36”. 


Whimsy abounds at PATRICK KELLY 
RTW with his “purse” studded suit 





with silver ball buttons in grey 
tweed. Little leather (actual size) 
change purses are stitched on to the 
jacket front. A detachable capelet 
jacket is very dramatic in hot pink 
or charcoal. KOOS VAN DEN AKKER’s 
colors are inspired by nature— 
earthy tones of green, brown and 
orange. A “Collage” cardigan 
incorporates a number of fab- 
rications, including leather and 
wool lace. Wide wale corduroy 
looks new for skirts and pants. 


DKNY has a number of pieces that 
look like they came out of your 
grandfather’s closet. Oversized 
sweaters, big boxy blazers, baggy 
trousers and cardigans—the secret 
is in how you layer them. Colors 
are warm and familiar, in navy, 
camel, beige, bronze, green, gold, 
moss and henna. The fabrics in 
wool, suede, denim, flannel, silk 
and cotton, are soft and fluid. 


Taken from every category, these 
collections identify a few major 
trends. Although the season still 
says “anything goes,” some things 
are becoming apparent: silhouettes 
move away from the body, with 
boxy jackets and longer skirts; 
colors are deeper and spicier, with 
an occasional shocking bright. The 
Chanel influence still prevails, with 
gold buttons everywhere; exagger- 
ated lapels, capelets and other 
collar treatments add interest to 
silhouettes. One more thing for 
Fall—watch for the comeback of 
the vest. 





CHILLY SCENES OF WINTER: 
GOAT PREVIEW ‘39 


The Fall/Winter coat market is 
heading in two strong and opposing 
directions. One of last season’s hot- 
test looks, was the updated trench 
or wrap, in all its myriad variations. 
This time around, “I Spy” coats are 
in rich harvest tones, as well as the 
more subtle neutrals. Lengths vary 
from % jackets, to a full 52” of 


sweeping nonchalance. Fabrics are 
mainly wool gabs, but covert, twill, 
peachskin and cotton blends are 
also important. 


ALFRED SUNG (out of Canada, where 
they know what cold is), comes up 
with a beautifully made group of 
modified trench looks in wool gab 


with inverted pleat backs, slant poc- 
kets, and convertible collars. Think 
of Ingrid Bergman in Casablanca, 
they’re that dashing. 


SEARLE’s gabs come in luscious 
shades of cinnamon, olive, pine and 
burgundy, and offer button-out 
liners, epaulettes, trench backs, and 
double-breasted styling. These 
coats offer a new slant on an old 
favorite. 


PRAINO’s trademark is the all- 
weather trench in 100% wool or cot- 
ton blends. Designed in Holland, 
they provide a sophisticated color 
palette of earth tones, with leaf pat- 
terned detachable linings in har- 
monizing shades. Careful attention 
has been paid to details—the use of 
leather or real bone buttons, poc- 
kets, shawls and seam detailing. 
One ingenious style even has an 
attached waistcoat. This is practi- 
cal luxury with a very European 
feeling. 


Our second major coat direction, 
the pyramid (or trapeze), is best 
manifested in those lines that have 
a decidedly retro feel. Whether in a 
short swingy topper or a full sweep- 
ing greatcoat, these are feminine 
ladylike looks with their slightly 
narrower shoulder line. The best of 
these are embellished with velvet at 
collar and cuffs (this year’s signa- 
ture trim), while important fabrics 
include anything with texture (such 
as boucle and mohair). The color 
story incorporates jewel tones with 
every shade of purple, and “Bush” 
blue. 


YEOHLEE departs from her strict 
architectural shapes with a group of 
toppers and sweeping greatcoats in 
meltingly soft wool. One of the 
best, a velvet collared, one-button 
52” pyramid, is very reminiscent of 
the 50’s. 


SALVATORE FERRAGAMO’s focal point 
is the flared topper, shown on the 
runway over short and long jackets, 
but strong enough to stand on its 
own. Texture is important here, 
whether tweed, boucle, or peccary. 
Outstanding is the snappy %” top- 





per in red double-faced wool with 
funnel neckline and a row of gold 
- buttons. 


CHRISTIAN DIOR does velvet trimmed 
40” pyramid coats in velour, wool 
and cashmere blends, in brights, 
black and navy. These are Ameri- 
can thoroughbreds with a touch of 
French pizazz! 






BEGED OR ITALIA 


Also in the fabric category, we 
include shearling; last year’s excit- 
ing fashion has become this 
season’s “must have.” From 
domestic nappa to Spanish lamb, 
this leather is hot! In sumptuous 
colors of purple, eggplant, hunter, 
gold and crimson, as well as black, 
these coats are shown to best 
advantage in full sweeping pyramid 
shapes, with raglan shoulders, deep 
armholes and lush collars. 


BEGED OR ITALIA: Always innova- 
tive, this season they’re responsible 
for some of the most luxurious . 
shearings around, from jackets to 
oversized greatcoats. Outstanding 
is the knee length swing with lush 
tuxedo front, available in earth 
tones of verde, brown olive, khaki, 
and raspberry. 


Keep your eye on the classic 
redingote and princess coat. 
Designers are starting to incor- 
porate these silhouettes into their 
collections. As part of the whole 
softer retro mood, these are shapes 
to watch. 
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WOMENSWEAR 


Spring/Summer 1990 ... moving into 
a new decade, color ranges from 
saturated deeps to plastic brights 
that are reminiscent of the ’50’s and 
60's. 


CHALKY NEUTRALS: For sophis- 
ticated sportswear and career 
apparel ... Mint, Silver, Lemon 
Drop, Willow, Aegean Blue, Sea 
Foam. 


SUNBAKED TINTS: Warm tones that 
mix together or accent related darks 
or brights ... Corn, Sand, Orange 
Mist, Shell Pink, Brown Sugar, 
Mocha. 


VIBRANT BRIGHTS: For knit tops, 
yarn-dyed wovens and active wear 
or bright accents for florals and 
folklorics ... Robin’s Egg Blue, 
Flamingo, Sprite Green, Orchid, 
Honeysuckle, Orangeade. 


CLASSIC BRIGHTS: For nauticals or 
paired with black and white for 
monochromatic stripes and 
checks... Midnight Navy, White, 


Marigold, Berry Red, Clover. 


MISTY MID-TONES: For missy sports- 
wear, soft career pieces and casual 
tops. They can also be mixed 
tonally, accent related deeps or 
teamed with ivory in mon- 
ochromatic prints ... Lilac, Tea 
Rose, Turquoise, Goldenrod, 
Azalea, Blue Grass. 


EXOTIC DEEP BRIGHTS: For summer 
prints, knits, piece-dyed solids 
which may be layered in rustic 
woven textures for career and better 
sportswear, or used with pales for 
tonal combinations ... Rooster Red, 
Regal Purple, Skipper Navy, Cassis, 
Spinach Green, Teak. 


MENSWEAR 


Spring/Summer 1990 heralds a 
season of balanced contrasts. 


COOL PALES: These colors mix with 
each other, and pair with the earthy 
spice tones or neutral greys in 
men’s slacks, woven shirts, better 
knitwear, fashion jackets and rain- 
wear ... Silver, Sea Mist, Willow, 
Slate Blue, Green Tea. 


WARM NEUTRALS: For mixing 
together or with classic khaki and 
taupe for more sophisticated dress- 
ing in better sportswear and 
updated weekend wear ... Ivory, 
Cornsilk, Buff, Desert Tan, Sahara. 


SPICY DARKS: For rustic solids, 
primitive prints and patterns in 
summer casuals or into transition 
for traditional sportswear ... Olive, 
Cinnamon, Indigo, Balsam, Port, 
Red Wood. 


NEO-BRIGHTS: Intense colors for 
active sportswear, weekend and 
leisure wear for clashing solids or 
eye-catching prints ... Tangerine, 
Engine Red, Pencil Yellow, Tur- 
quoise, Shamrock, Ultraviolet. 


CHALKY PASTELS: These may be con- 
trasted with the Cool Pales or used 
in sophisticated tonal com- 
binations. They also work with one 
another in traditional woven and 
knit stripings for volume sport 
shirts or coordinating solids for 
dress slacks and shorts ... Aqua, 
Sweet Pea Green, Buttercup, Shell 
Pink. 


SUNNY BRIGHTS: For traditional and 
young men’s sportswear, bold jac- 
kets, trousers, polos and activewear 
.. Hot Pink, Goldenrod, Mandarin 
Orange, Clover, Provincal Blue, 
Cafe au Lait. 
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